
S T R A T E G Y
The Body Shop came across Plastics For Change - a marketplace platform
that enables brands to easily transition to recycled plastic. The company is
partnered with 500+ recycling stakeholders, so instead of choosing
multiple partnerships, brands can source directly from Plastics For Change.
Due to their robust quality assurance process and consistent supply,
brands can be sure their quality and quantity requirements are met. 
 
Plastics For Change also aligned with The Body Shop’s brand values, as the
fair trade recycler provides dignified jobs for the urban poor while reducing
global pollution. The launch would shine a light on the human-side of
plastic pollution and provide a courageous branding angle for The Body
Shop. 
 
The plastic was to be used in the 250 ml hair care bottles, including for the
bestselling shampoo lines and would be used in nearly 3 million 250-ml
hair care bottles by the end of 2019. Plastics For Change is on track to sell
out the entire rPET demand from The Body Shop globally. Plastics For
Change is looking to help additional brands meet and exceed their
recycling goals. 

T H E  C H A L L E N G E
Like many brands, The Body Shop wanted to be sustainable with plastic,
but couldn’t get a consistent supply of high quality recycled material. No
recycler in developing nations could meet the high volume demands,
consistency, cosmetics grade quality and powerful brand story required
by the global beauty brand.
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R E S U L T S  

Launching the first fairly traded plastic, a new frontier for people
and the planet. 
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